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Multi-Channel Selling with Walmart

Managing Multiple Channels

Many successful Walmart sellers also sell on Amazon, their own websites, and other marketplaces.
Managing multiple channels requires careful coordination.

* Inventory sync is critical to prevent overselling and stockouts

* Price parity must be maintained across all channels

* Each platform has unique optimization requirements

» Channel-specific branding and content may be needed

» Consolidated analytics help identify your strongest channels

Walmart-Specific Considerations
When selling across multiple channels, pay special attention to these Walmart-specific factors.

» Walmart actively monitors your prices on Amazon—maintain parity

» Walmart's listing requirements differ from Amazon's—don't just copy listings
* WES inventory is separate from FBA inventory—plan accordingly

» Walmart's advertising platform has different features and strategies

» Customer service response time requirements may differ between platforms
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